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MY magazine strives to have every woman see herself 
throughout our pages by delivering a publication that mirrors 
her personal interests including fashion, beauty, health, home, 
food and kids among other relevant topics. We offer a 
unique perspective by focusing on local businesses and by 
providing the very best content that is uplifting, inspirational, 
entertaining and stylish from professional women to stay-at-
home moms and everything in between.
 
Like no other in Metro Detroit, MY magazine is a glossy full 
color, complimentary monthly publication that celebrates 
middle to upper income women and is committed to being 
an unbeatable source of marketing for our advertisers.
 
20,000 copies are distributed to select areas throughout 
metro Detroit, reaching 50,000 readers each month. We 
have a direct mailing list of over 800 in addition to placing 
magazines where women work, shop and play. We are 
committed to helping our advertisers succeed by being a 
cost-effective marketing vehicle able to reach a targeted 
audience in Oakland, Wayne and Macomb Counties. 

Our goal is to make a difference in the lives of everyone 
who touches this extraordinary publication. MY magazine 
continues to make a positive contribution to our readers 
as well as our advertisers. Home delivery is available. 
For more information on specific locations as well as a 
turn-by-turn digital edition, go to www.mymetroyou.com.

Real Women
Real Detroit

www.mymetroyou.com
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Targets middle to upper income

they are you!

WOMEN



The Inside Scoop
“It’s a Woman Thing”
Monthly features include ...

fashion, beauty, health, fitness, 
travel, home decor, paparazzi, 
kids, family, recipes

fashion
Hot trends in clothing, shoes, bags and jewelry. 

beauty
Must haves for makeup, nails, skin care, 
hair care and much more.

health & fitness
Informative tips to keep you healthy and happy.

travel
Beautiful destination locations.

home decor
Tips on decorating your home, indoors and out.

paparazzi
Entertainment with style for exciting articles on 
the rich and famous.

kids and family
In-the-know articles about kids and parents.

recipes
Fun, new dishes to try.

www.mymetroyou.com
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Printing process: Web offset

Line screen: 175

BleeD :
Build ad to trim and extend bleed .125” beyond each side of 
the document page. 

Safety margins:  
Allow 3/8” from trim edges except for spreads, which require 
5/8” safety from side trim and 1/8” gutter safety. 

Magazine trim size: 8.375” x 10.875”

MEDIA: 
Macintosh formatted disks may be provided in the following 
formats: CD-ROM or DVD. Please label all media with 
publication name, company name and contact information. 

IMAGE RESOLUTION: 
Images should be provided at 300 dots per square inch 
(DPI) to insure quality reproduction. Web images are not 
acceptable.

GENERAL AD CONSTRUCTION:
Build pages to trim size and extend bleed 1/4” beyond each 
side of the document. Supply spread ads as spreads, all 
other pages as single pages.

When creating a Postscript file, all high-resolution images, 
artwork and fonts must be included when the file is written.

FONTS: 
Use only Type 1 fonts. Both printer and screen fonts 
required. Use stylized fonts only. DO NOT apply style 
attributes to fonts. Include 
only those fonts used in your 
document, along with those 
used in embedded graphics. To 
minimize potential problems, 
fonts within embedded 
graphics should be converted 
to paths/outlines whenever 
possible.

All colors must be CMYK.

FILE FORMATS/GRAPHICS:
We use the following software versions. If your version 
exceeds those listed, save your document to be downward 
compatible: InDesign CS2 or greater,  QuarkXPress 6.5, Adobe 
Illustrator CS2, Adobe Photoshop CS2, Adobe Acrobat 7

All linked graphics must be included with the document. 
Please collect for output, and save all fonts along with ad, 
images and logos to a folder or medium to be sent.

PROOFS:
Please supply a digital proof calibrated to SWOP print 
specifications that represent the final digital file at 100%.

If a proof is not provided, we cannot beheld responsible 
for materials that run incorrectly, as final output will be 
compared to an internal proof only. 

Payment Details:
All payments are due on the 1st of the month. A monthly 
$10 late fee will be applied to all clients 30 days past due. 
We accept all major credit cards. Contracts become non-
cancelable after story runs.
 
For more information call 248.556.1521

specs

Mechanical Information for Ads

1/4 page	 3.5” x 4.72”	 Vertical

1/3 page	 2.45” x 9.6”	 Vertical

1/3 page	 4.72” x 4.72”	 Horizontal

1/2 page	 3.4” x 9.6” 	 Vertical

1/2 page	 7” x 4.72”	 Horizontal

2/3 page	 4.72” x 9.6”	 Vertical

Full Page	 8.375” x 10.875”

Bleed Page	 8.5” x 11.125”	
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1/6
   V

1/2
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1/3
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1/2
   H

2/3
   H

1/4
   V

1/3
   H

Full page bleed size

8.5” x 11.125

Full page trim size

8.375” x 10.875”
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